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• 29,872 Total Subscribers*

• 49.24% of PLSN subscribers 
are presidents/owners or are in 
management.*

• 42.03% of PLSN subscribers have — 
as a direct result of viewing an ad — 
purchased a product and 81.99% have 
visited an advertiser’s website.**

• 41.71% of PLSN subscribers indicate a 
future spending level on entertainment 
technology for themselves or their 
company in excess of $100k**

Advertise Where You Get Results
	Visual Presentation 

	 Editorial
	Visual Presentation 

	 Audience

www.plsn.com/mediakit

*	 Publisher’s Sworn Circulation Statement, August 2024 
**	 Publisher’s Reader Survey

 Simply put, PLSN works! PLSN has been an essential partner 
in helping us communicate our brand for years and because it is 
the ‘go to’ resource for lighting pros in our industry, at all levels, 
we know we’ll be seen and get results. The team at PLSN has 
always been incredibly responsive, alerting us to opportunities and 
working with us across all their platforms to be more effective and 
efficient with our marketing dollars.  

Larry Beck, 
PR & Communications — Elation Professional 

 As Thomas Jefferson said ‘The man who stops advertising to 
save money is like the man who stops the clock to save time.’  
Time is the mainstay of life on our planet just as advertising is a key 
element of the Robe marketing mosaic. Cooperating with PLSN as 
one of the most important and long established industry media 
portals, is fundamental to both our printed and digital advertising 
strategies, not only in North America but worldwide.  

Pavel Němec, 
International Marketing Manager — ROBE Lighting

 Advertising in PLSN has been key to CHAUVET’s branding and successful 
crossover into the production and rental markets. PLSN is one of very few 
publications in this industry with editorial credibility. It attracts the kind of 
potential buyers we seek: discerning and educated readers, savvy designers and 
installers.

Berenice Chauvet,
Vice President — CHAUVET

2021 MEDIA KIT2025 MEDIA KIT I have worked in the entertainment technology 
industry for more than 40 years, since graduating 
from the University of Evansville with a degree 

in theater design and technology. I came to New 
York City with the plan to pursue a path in lighting 
design and worked as an electrician and assistant 
LD. Like many people in our industry, I changed and 
expanded into lighting for video and television as 
well as for corporate and special events. Along the 

way I also took a turn into theatrical manufacturing and worked in sales & marketing, 
and product development for a range of companies as well as with theatrical dealers 
as a systems integrator. I’ve written about entertainment technology for over 35 years, 
probably interviewing some of you along the way, and I look forward to speaking with 
many more of you going forward.

Having been in and around concert touring for the better part of my time covering 
the production technology industry, I am always interested in sharing the innovation 
of manufacturers, designers and technicians. From the early days of PAR cans to today’s 
all LED-based rigs, as editor, I will work to keep PLSN the leader in covering the design 
and technology of the industry. Every month PLSN will cover the details behind all the 
concert tours, music festivals, and special events our industry supports, as well as for 
theater, film, and broadcast projects.

Ours is an ever-evolving industry, which is why PLSN created the In The Volume 
section to cover the rapidly expanding virtual production discipline that is crossing 
into all market segments. It is an area that’s quickly moving away from its roots in film 
and broadcast to other markets like concert touring and events. It is exciting to cover 
this area of work where a lot of the technology is expanding the creative possibilities 
and changing workflows. I look forward to sharing what’s next in virtual production. 

I can assure you that designers, makers, interesting productions, and 
groundbreaking technology will continue to be my focus at PLSN. I am also excited 
to be highlighting the many innovative designs and production solutions beyond 
concert touring, looking at film and broadcast, theater and the many unique immersive 
experiences that are part of our industry’s work.

PLSN is THE place to share and find the technical solutions needed by all production 
professionals and decision-makers, as well as to participate in the most current 
conversations about the state of entertainment production. As production technology 
advances, and as virtual, real, and immersive worlds morph and merge, I look forward 
to working with all of you. Our advertisers’ news and innovations are an important part 
of bringing the most valuable coverage to our readers. The depth of our coverage is 
what makes PLSN the must read source of information on the products, projects, and 
people expanding our industry.

I feel designer John Featherstone, Partner & Principal of Lightswitch, sums up perfectly 
what PLSN brings to the industry: “We all work in an industry that is a balance of the 
creative, and the technical—it’s one of the many things I love about what I do! I turn to 
PLSN for what I consider the perfect blend of creative inspiration and technical education, 
to empower my work in creating remarkable experiences that balance creativity, fiscal 
responsibility, and executional practicality. PLSN is an invaluable resource.”

Michael S. Eddy
EDITORPROFILE



PL
SN

 M
K0

60
42

5

Year Issue Focus Resources Show Issue Ad Due Dates

Jan. Parnelli IT Nominees The Conversations Shaping the Industry NAMM, ISE December 20,  2024

Feb. Staging/Automation From Touring to Installs, 
All the Staging & Automation Solutions USITT January 20,  2025

March Got Gear The Gear choices of Designers & Shops; 
the Innovation of Manufacturers NAB February 20,  2025

April Virtual Production Lighting, Video and In-Camera Solutions ProLight+Sound March 20, 2025

May Touring Logistics Trucking and Busing Vital to Any Tour April 20, 2025

June Video Issue Video: Content Teams, Workflows & Technology InfoComm May 20,  2025

July Festival Issue The Rigs, the Designs and the Safety 
Considerations at Festivals June 20, 2025

Aug. Tour Support The Production Houses, the Crews and 
 the Technology Vital to Any Tour July 20, 2025

Sept. Immersive Engagement  Immersive Technology and Design Products, 
Services and Tools August 20, 2025

Oct. Installations Tech in Concert Venues, House of Worship 
and Theaters plus the Education Guide September 20, 2025

Nov. Industry Gatherings The Fall Product Guide
LDI, 

The Conference 
LIVE @ Lititz

October 20,  2025

Dec. Special Effects Pyro, Cryo & Lasers: The Designs and 
Technology Innovations of SFX November 20, 2025

2025 EDITORIAL CALENDAR
Industry News 
PLSN provides the industry with an independent editorial voice, covering the 
industry like no other news source, worldwide.

Product News 
What’s new, updated and on the market? PLSN has it covered.

On the Move 
Who’s who in the industry, where are they heading, and info about the companies 
in transition.

Showtime 
Readers send us gig shots, crew credits and details about the gear they used. 

Production Spotlight 
A look at the concepts, and lighting, video, staging and rigging systems that give 
each production a unique vibe. 

Designer Insights 
Lighting, video and set designers share their production perspectives.  

Stage Directions 
Covering theater makers and the technology on theatrical productions. 

Company 411 
The stories behind the the manufacturers and production shops that make up our 
industry.

Buyers Guide 
A no-hype-allowed zone for industry professionals making critical buying 
decisions.

Road Test 
Industry pros put the rubber to the road, taking the latest gear for a spin.

Vendor View 
The production and rental houses’ point of view supporting a particular show or 
event.

Product in Focus / in Use 
An in-depth look from the manufacturer perspective of a particular product: In 
focus write-up: product deep dive. In use write-up: product use on a project.

Broadcast and Film 
The lighting and video solutions and techniques that work for on camera.

In the Volume 
The products, projects and people advancing Virtual Production.

IN-DEPTH and COMPREHENSIVE EDITORIAL COVERAGE
SA
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S Greg Gallardo 

Publisher
Tel: 702.932.5585 x155
gregg@timelesscom.com

Terry Lowe
President
Tel: 702.932.5585
tlowe@timelesscom.com

Matt Huber
Account Manager
Tel: 702.932.5585 x103
mh@timelesscom.com

Judy Wang
The Greater China
Worldwide Focus Media
Tel: 0086-13810325171
judy@timelesscom.com
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TABLOID PAGE SIZES
4-Color 1x 3x 6x 13x

Tab Spread $7,570 $7,380 $7,000 $6,675

Full Page Tab $4,700 $4,495 $4,300 $4,115

3/4 Tab $4,185 $4,070 $3,915 $3,725

1/2 Tab $3,795 $3,650 $3,505 $3,400

1/3 Tab $2,900 $2,745 $2,675 $2,600

1/4 Tab $2,495 $2,385 $2,290 $2,135

JUNIOR PAGE SIZES

4-Color 1x 3x 6x 13x

Jr. Full Page $3,880 $3,720 $3,555 $3,460

2/3 Jr. Page $2,950 $2,895 $2,825 $2,750

1/2 Jr. Page $2,495 $2,385 $2,290 $2,135

1/3 Jr. Page $2,090 $2,045 $1,955 $1,885

1/4 Jr. Page $1,620 $1,580 $1,505 $1,445

1/6 Jr. Page $1,185 $1,150 $1,045     $1,005

PREMIUM AD POSITIONS

4-Color Only 1x 3x 6x 13x

Front Cover 
Showcase Ad $5,200 $5,000 $4,810 $4,630

Inside Front Cover $5,200 $5,000 $4,810 $4,630

Inside Back Cover $5,000 $4,810 $4,630 $4,460

Back Cover $5,600 $5,380 $5,180 $4,980

PRINT RATES

PRODUCTION MARKETPLACE CLASSIFIEDS
Special advertising section for: Backline Rental, Case Companies Coach Companies, 
Communications, Freight Forwarding, Generator Rentals, Insurance Tour Supplies, Tour 
Pass / Itinerary Books, and Trucking. 

RATECARD ADSPECS

Full Tab Spread
w/21.75   x   h/14.5

With Bleed
w/22   x   h/14.75

Full Page Tab
w/10.875   x  h/14.5

With Bleed
w/11.125   x  h/14.75

3/4  Tab Vertical
w/7.365   x   h/13.5

With Bleed
w/7.9896  x  h/14.75

1/2 Tab Vertical
w/4.85   x   h/13.5

With Bleed
w/5.475  x  h/14.75

1/2 Tab Horz.
w/9.9375   x   h/6.65

With Bleed
w/ 11.125  x h/7.275
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1/2 TAB
HORIZONTAL 

1/3 Tab Horz.
w/9.9375   x   h/4.325

With Bleed
w/11.125  x  h/4.95

1/4 Tab Vertical
w/2.375   x  h/13.5

With Bleed
w/2.9688  x  h/14.75

Junior Full Page
w/7.375   x  h/9.75

With Bleed
w/7.9896  x  h/10.375

1/4 Tab Horz.
w/9.9375  X   h/3.5

With Bleed
w/11.125  x  h/4.125

2/3 Jr. Vertical
4.85   x   9.75

2/3 Jr. Horz.
7.375   x   6.5

1/2 Jr. Horz.
7.375  x   4.875
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Greg Gallardo 
Publisher
Tel: 818.216.5336
gregg@timelesscom.com

Terry Lowe
President
Tel: 702.932.5585 x118
tlowe@timelesscom.com

Matt Huber
Account Manager
Tel: 702.932.5585 x103
mh@timelesscom.com

Judy Wang
The Greater China
Worldwide Focus Media
Tel: 0086-13810325171
judy@timelesscom.com

ALL BLEED ADS MUST HAVE 0.125 INCHES PAST THE TRIM EDGE AND ALL LIVE AREAS 
MUST REMAIN .25 INCHES INSIDE THE PAGE TRIM SIZE.

SUBMIT ADS TO OUR AD SUBMISSION WEBSITE (100MB OR LESS): 
www.timeless-com.com/ads/

SALES CONTACTS

All ads must be submitted in digital format. Preferred file submission: CMYK or grayscale, high resolution (300dpi or greater) Photoshop or Illustrator-compatible EPS, TIFF, 
JPEG or PDF files. If supplying layered files, all support images and fonts must be included with all fonts converted to outlines. 
IMPORTANT PRINT NOTE: All SPOT, RGB, & LAB COLORS SHOULD BE CONVERTED TO CMYK to avoid any color conversion/transparency flattening issues. In addition, if a pdf 
file is supplied, all text must be converted to outlines.
PUBLISHER IS NOT LIABLE FOR INFERIOR OUTCOME IF GUIDELINES ARE NOT FOLLOWED.
This publication prints in a web offset, CMYK format and to SWOP standards.   For color critical ads two digital color proofs must be provided, created from the supplied digital file 
on a contract-quality, digital halftone proofing system in accordance with SWOP standards (Imation Digital Matchprint, Kodak Approval, Iris, Rainbow, etc.) 

Fractional ads, use the non-bleed dimensions as your live area. Do not allow any essential type or art to fall outside this area. For spread ads, do not place any essential type or images 
across the gutter (center line) without adding .125” space on each side of the fold for safety (total .25”). 
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SELLING THE SPOTLIGHT

HIGH-IMPACT VISUALS 
(Show the Gear in Action)

QUOTE THE PROS (Credibility)

A good ad for manufacturers and service companies in entertainment 
technology — whether for lighting, audio, LED video walls, or 
staging gear — must balance technical credibility, visual impact, 

and industry relevance. It needs to resonate with a professional audience 
(LDs, TDs, production managers, venue managers, integrators) while clearly 
communicating what problem the product solves or how it elevates live 
production. Here’s what makes an entertainment technology ad effective:

1 LEAD WITH THE APPLICATION, 
NOT THE SPECS
Instead of opening with technical data, show how the gear is 
used on a real-world tour, festival, or venue install.

“Trusted on Taylor Swift’s Eras Tour to deliver precision dimming 
and infinite pan/tilt control.”

Then follow with spec highlights.

Use large, clean visuals of your 
products on stage, on truss, or in 
programming environments — 
not just studio shots.

•	 LED walls in use at an arena. 
•	 Console screens mid-show cue 
stack. 
•	 Beams cutting through fog at a 
festival.

Tip: Lighting products benefit from 
dark backgrounds and color contrast. 
Use full-bleed image formats in print 
or wide-format digital banners for 
maximum effect.

Include testimonials 
from high-profile 
LDs, programmers, or 
integrators — especially 
when tied to a recent 
major tour or install.

“The AXCOR Profile 900 
cut my load-in time by 45 
minutes. It’s a workhorse.”

— Rachel D., 
Lighting Designer 

for Foo Fighters

Los Angeles - Nashville 
info@screenworksnep.com

805-384-9800

Photo Credits:  Jacob DiStasio

Untitled-2   1Untitled-2   1 12/12/24   5:15 PM12/12/24   5:15 PM

strictlyfx.com

DISTURBED | PHOTOGRAPHED BY BRITT BOWMAN

UNPARALLELED. UNORTHODOX. UNFORGETTABLE.
PROUD TO BE A LEADER IN SPECIAL EFFECTS

THE ORIGINAL LEGEND   LIGHTING:

There’s a 
New

Lighting Co
nsole 

in  Town   L

FROM THE MINDS AT BLIZZARD LIGHTINGNEW!

/CUESLAYERGET YOURS BEFORE THEY’RE GONE AT BLIZZARDPRO.COM

RULE THE GALAXY
with real-time control of 8
universes via Art-Net or 

plug in with 4 DMX outputs

TOUCH EVERYTHING
on a high-resolution

15.6-inch touch screen, plus
backlit keys + faders

TRICK IT OUT
with plug-and-play upgrades
like a second screen, mouse,

keyboard, or headphones

HIT THE ROAD 
with an included USB

gooseneck lamp and rugged
tour-ready road case

LINK UP

COLOR. ELEVATED.
Reach for Streamlined Installation that takes  
your High-End Visuals to the Next Level.

NEW

OLA MELZIG
PRODUCTION MANAGER
M&M PRODUCTION MANAGEMENT

I just love the new generation 
of the Artist user interfaces. 
The SmartPanel‘s intuitive 
workflow and its very visual 
layout are simply fantastic.

I can customize it in any way 
I need, which is absolutely 
crucial for the big live events
I typically work on.“

"

I‘M AN ARTIST

Become an ARTIST

www.riedel.net

#iamanartist

ARTIST INTERCOM
Professional and reliable 
live communications. 
Seamless integration of 
Riedel‘s SmartPanel and 
Bolero wireless intercom. 
Easily scaling from 16 to 1024
ports with fl exible licensing. 
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Don’t cram the ad with every feature. Instead, guide them to:

•	 Download a full spec sheet 
•	 Watch a demo video 
•	 Visit your booth at a trade show 
•	 Link to a full case study or PLSN article

CTA example: “See how it performed on tour with Luke Combs. 
— [company.com/tourcase]”

Most gear buyers want:

•	 Reliability (long runtimes, cooling, durability) 
•	 Time savings (easy rigging, fewer cables) 
•	 Creative capability (pixel mapping, FX, control)

“40% lighter than our previous fixture 
— with 30% more lumen output.”

If your print ad runs in PLSN or FOH, match your digital and social 
campaigns to reinforce the message:

•	Use the same imagery and headline for email banners.

•	Post BTS setup content to Instagram with a “featured in PLSN or FOH” badge.

Mention when your product was featured or 
reviewed in a trusted source:

“As seen in the April issue of PLSN or FOH – full 
story at PLSN.com or fohonline.com.”

This instantly adds authority and gives the reader 
a deeper reason to engage. 

Summary: What Works
Element........................................................................................................................................... Why It Works

Real-world context.................................................... Shows how the product performs in the field

Strong photography............................................................ Grabs attention in a visual-first industry

End-user quotes...............................................Builds trust with buyers who care what peers think

Specific, scannable copy...............................................Engineers and designers skim; clarity wins

Product benefits, not just features...............Tells them how it helps them do their job better

Clear call to action...................................................................Drives next step — not just awareness

Clear, Single Call-to-Action

Consistency Across Channels

Feature What Solves 
Real Pain Points

Trade Publication Tie-In

4 5

6

1-800-733-9473       whirlwindusa.com

ROLL IT IN. 
POP THE LID. 
YOU’RE IN BUSINESS!
Introducing the Power Link® PLSKB series from 
Whirlwind, a full line of power distros housed in 
a nearly indestructible SKB waterproof enclosure 
with built-in casters, a retractable handle, and 
even has a removable lid! We didn’t earn your 
trust cutting corners, and we’re not about to start! 
One factory, one phone call. It’s that simple! Give 
us a call and get your next project underway, and 
we’ll continue to do what we do best! 

Made in USA

PLSN SKB DISTRO AD v2 ad.indd   2PLSN SKB DISTRO AD v2 ad.indd   2 10/26/22   9:50 AM10/26/22   9:50 AM

48      MARCH 2025 • fohonline.com

Building upon the QSC K-Family legacy, 
QSC’s KC12 “K-Column” is an innovative 
new concept in active column loud-

speakers, combining a column aesthetic with 
the acoustic performance of traditional “box” 
systems. Easy to transport, deploy and use, 
this compact 3-way loudspeaker system is 
ideal for event production professionals, AV 
rental companies, bands and DJs. Available in 
black or white, the stylish KC12 is backed by 
QSC’s global 6-year extended warranty. 

 Simple, Elegant 3-Piece Design
Unlike traditional column loudspeakers 

employing a series of small drivers with lim-
ited high frequency bandwidth prone to dis-
tortion, the KC12 takes a different approach. 
Its column houses dual 4” high-excursion 
mid-frequency drivers and a 1” compression 
driver with QSC’s proprietary LEAF™ Wave-
guide. The result is a full range top coupled 
with a 12” subwoofer providing uniform 
defined coverage (145° H x 35° V). The entire 
system is driven by a 3000-watt amplifier 
platform designed to provide extra headroom 
for high SPL applications.

Each KC12 has three components: a 12” sub-
woofer, the column top section and a 32” long 
aluminum center pole. The lightweight, dura-
ble column top assembly combines a short alu-
minum pole with an ABS plastic housing and 
powder-coated steel grille. Fully assembled the 
KC12 stands over seven feet tall and when the 
system is set on the floor, the column section 
at an optimum listening height. Alternatively, 
the column section can be plugged directly 
into the subwoofer allowing the system to 
be placed on a stage or riser and still achieve 
desired coverage. The column section and/or 
center pole seat into the subwoofer via rugged 
D-shaped fittings for secure mechanical and 
electrical connections. 

For transport, QSC includes a rugged nylon 
tote for the column section and center pole. 
Additionally, an optional KC12 CVR cover is 
available for the subwoofer.

 Power with Headroom
The subwoofer’s ported enclosure houses 

a long excursion 12” driver extending down to 
40Hz. Constructed of 12 mm birch plywood, 
the subwoofer has a rugged 18-gauge pow-
der-coated steel grille. Its ABS plastic top has 
an integral carrying handle while the cabinet’s 
rear has two runners offering additional pro-
tection to the amplifier module. Two recessed 
grip handles on the bottom made it easy to 
lift the 48 lb. subwoofer onto a stage or into 
the back of my van.

Utilizing energy-efficient Class-D ampli-
fication with Power Factor Correction, the 
KC12 delivers 3000 watts total peak power 
with very low AC power consumption for an 
undistorted 132 dB peak SPL. I found that 
even when pushing the KC12 hard, the sound 
was always clean with sufficient headroom 
and the limit LEDs rarely illuminated. 

To conserve energy, when there is no input 
signal present, an automatic standby mode 
powers down the amplifier while keeping the 
DSP active. A rear-panel USB-C port used for 
updating firmware can also provide 5V-3A DC 
of power for charging a phone or tablet. Like 
other QSC subwoofers a low-noise variable 
speed fan provides forced air cooling and runs 
only when needed.

 Multi Inputs, Bluetooth and DSP Galore
KC12’s input section has three mixable 

inputs and Bluetooth. Inputs A and B are 
equipped with XLR/1/4” combo jacks while 
Input C has an 1/8” TRS mini jack. Select Line, 
Mic or Hi-Z instrument for input A and select 
Line, Mic or Mic with 48V phantom power for 
input B. Both inputs A and B have dedicated 
signal/clip LEDs along with specific input sta-
tus LEDs. Input C’s 1/8” TRS connector accepts 
line level stereo inputs which are summed to 
mono along with Bluetooth. 

Direct loop outs are provided for Inputs A 
and B. Additionally, input B’s loop out can be 
assigned to a post DSP mix output. Loudspeak-
er DSP functions are configured using a rear 
panel LCD display with rotary encoder and two 
function buttons. I found navigation and con-
trol straightforward and responsive. Use the 
rotary encoder to scroll through the functions 
and the Enter/Back buttons to make changes 
and confirm them. Although the bright black 
and white LCD display was visible even under 
harsh stage lights, at times it appeared washed 
out unless you were looking directly at it. A 
display brightness setting would be nice.

QSC equipped the KC12 with Bluetooth 
Audio featuring True Wireless Stereo (TWS), 
for low latency pairing simultaneously be-
tween a music source and both left and right 
loudspeakers. Pairing a Bluetooth device is a 
simple process. Touching the Bluetooth but-
ton accesses the Bluetooth menu page, and a 
long press engages pairing mode. On the host 
device simply locate the KC12_BT and select 
connect. The KC12 supports Bluetooth multi-
cast enabling up to four KC12 loudspeakers to 
pair with a single Bluetooth host.

The KC12’s powerful onboard DSP offers 
pre-defined input presets, built-in reverb, 
system contour, four-band parametric EQ, 
subwoofer level, and room delay. Input pre-
sets select pre-programmed EQ and dynamic 
processing for vocals, acoustic guitar, keys, 
bass guitar, and speech intelligibility. Contour 
tailors the entire KC12 for specific applications 
including Live, Dance, and Cinema playback. 
The Sub level function can be used to control 
the subwoofers output independently of the 
column top. In addition to the presets tailored 
for program material playback and EDM, the 
subwoofer level can be decreased in 1 dB 
increments for applications needing less low 
frequency support. With this much DSP, hav-
ing it accessible via a remote-control phone 
app would be a nice feature for dialing in EQ 
settings and calling up presets.  

Four user scenes can store specific loud-
speaker settings for quick recall and a security 
code can be created to lock loudspeaker 
settings preventing unauthorized access.
For high-energy music applications requiring 
even more bottom end, the KC12 provides an 
external sub output function which applies a 
preset system delay to time-align an external 
subwoofer connected and placed adjacent to 
the KC12 for optimal subwoofer coupling.

 Big Sound in a Small Package
I received a pair of KC12’s for this review. 

The rugged QSC tote protects the column 
top and center pole and had space for power 
cord. My only gripe was the power cord was 
very stiff and hard to coil. The system was easy 
to assemble, and the column top and pole 
fit together securely with no wiggle. I set the 
inputs to line level, connected my TM16 mixer 

and played back some 
tunes. Right away I 
was impressed with 
the overall clarity and 
punch of this small 
package. The mids 
and highs were detailed 
while low end felt solid 
even when driven hard. 
I experimented with the 
contour settings and 
found Dance was more 
pleasing for program 
music playback, and the 
Live setting offered more 
vocal clarity making it 
ideal for spoken word 
applications. Just to 
see what it could do, I 
configured a KC12 with 
a second subwoofer. As 
expected, the low-end 
was massive, yet the col-
umn top kept 
up, punching 
through with-
out distortion 
and the neigh-
bors were 
thoroughly 
annoyed.

My first 
gig was a jazz 
event in a 
medium sized 
room with 
a tiny stage. 
Because space 
was limited, I only used one KC12, but it was 
more than enough P.A., providing balanced 
full range coverage for the entire room. Even 
when the vocalist stood close to the KC12, I 
had no feedback issues.

Next up was a charity event for the local 
chamber of commerce. Since I only need-
ed a single lectern mic, wireless handheld 
and program playback I decided to use the 
onboard mixer. I set the Contour for Live, 
selected the VOXHI preset for the lectern mic 
and the HANDMIC preset for the wireless mic. 
I used Bluetooth on input C for the presenter’s 
laptop and set the contour to Live. With a 
little EQ touchup in the low-mids using the 
onboard four-band parametric EQ I was good 
to go. Unlike previous years where I used 
K12.2’s on stands, the KC12s had the clean 
lines and low-profile appearance favored at 
these events. The KC12s easily covered the 
large event space, with zero complaints even 
from tables close to the speakers.

I’m known for taking things out on unusual 
gigs, and the KC12s were no exception. I 
work with the Akron Symphony Orchestra 
and for the past 30+ years they perform a 
“Gospel Meets Symphony” concert featuring 
a 140-voice gospel chorus, vocal soloists, 
praise band and full symphony orchestra. 
The biggest challenge at this gig is providing 
effective monitors for the chorus. With limited 
space, a wide stage and an orchestra shell 
that prevents me flying anything, I typically 
resorted to using side-fill wedges on totem 
towers. Coverage was spotty and the singers 
close to the wedges always complained the 
monitors were too big and loud. This year I 
placed the KC12’s up on small platforms next 
to the choral risers, set the contour for “Live” 

and backed off the sub level by 6dB. I had 
wide, even coverage, adequate level and no 
complaints. Plus, KC12’s sleek column visual 
form factor didn’t shout out “big loudspeak-
ers” even though they were cranking.

 The Verdict
After using the KC12s, I have to say that 

QSC has done their homework. The KC12 
may look like a column, but it performed 
like a high-end three-way system. Mids and 
highs were clean, clear and punchy while the 
lows had a solid smooth bottom end that 
you could feel. The flexible input section and 
extensive onboard DSP let me leave my mixer 
home on smaller gigs, while the output rout-
ing allowed for some creative applications. 
QSC’s attention to detail on things like rear 
runners and grip handles on the sub made 
deploying the system a breeze. The build 
quality was first class and the svelte KC12s 
received many compliments from folks who 
were amazed at how much sound they put 
out. When it comes to active column systems, 
QSC hit a grand slam with the KC12. 

       

A New ‘Go-To’ Choice
QSC’s innovative KC12 combines the column 
aesthetic with acoustic performance of a 
traditional “box” system. Offering multiple 
inputs, advanced DSP and Bluetooth, the 
powerful KC12 is a go-to choice for stage, 
corporate AV, and music applications.

At a
GlanceQSC KC12 ‘K-Column’ System

ROADTEST

By Steve M. Savanyu

QSC KC12 ‘K-Column’ System

PROS
• Powerful sound, easy to deploy,  
 advanced onboard DSP, high SPL, 
 TWS Bluetooth

CONS
• Hard to see display at an angle, 
 remote control app would be nice

SPECS
Configuration: Active 3-Way 
Column Loudspeaker System

Frequency Response: 
45 Hz - 18.5 kHz (-6 dB)

Nominal Coverage Angle: 
145° H x 35° V

Maximum Rated SPL: 
132 dB @ 1 m (Peak)

Amplification: 
Class D, 3000 W (Peak)

AC Power Input: Universal power 
supply, 100-240 VAC, 50/60 Hz

Color: Black (RAL 9011), 
White (RAL 9010)

System Height: Tall Deployment: 
2270 mm / 89.4 in. (with KC-SP32)

Net Weight: Tall Deployment: 
27.3 kg / 60.3 lb. (with KC-SP32)

Price: $1,999 (black finish), 
$2,099 (white finish)

MANUFACTURER:
QSC

MORE INFO:
qsc.com

KC12 Black/White

©2025 QSC, LLC. All Rights Reserved. QSC, LLC’s trademarks include but are not limited to QSC, Play Out Loud and all trademarks listed at qsc.com/trademarks, some of which are registered in the U.S. and/or other countries. Patents may apply or be pending.

· 3000-watt Power Amplifier

· QSC LEAF™ Waveguide (first introduced
 in the L Class line array)

· Wide 145-degree Horizontal Coverage
 (35-degree vertical)

· Advanced DSP Presets and Processing

· Bluetooth® True Wireless Stereo Capable

· 6-Year Warranty (with product 
 registration)

Just as the legendary K Series 

quickly became the New Standard 

for powered loudspeakers, the

K Column is destined to forever 

elevate customer expectations from 

a column loudspeaker. It’s the perfect 

combination of sleek and stylish 

design, coupled with the acoustic 

performance of a high output, high 

fidelity loudspeaker system.

looksolutionsusa.com | 1-800-426-4189

LOOK SOLUTIONS BRINGS YOU  
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SASCHA TIETZE
PYRO DESIGNER
www.fogsfx.de

Timing and clear commands 
are absolutely critical in show 
productions. 

The Artist intercom and 
the Max headsets guarantee 
clear sound and comfortable 
communication, even at loud 
events.“

ARTIST INTERCOM
Professional and reliable 
live communications. 
Seamless integration of 
Riedel‘s SmartPanel and 
Bolero wireless intercom. 
Easily scaling from 16 to 1024
ports with fl exible licensing.  

"

I‘M AN ARTIST

Become an ARTIST

www.riedel.net

#iamanartist

BOOTH N1821

Congratulations to Disturbed on the 
spectacular Take Back Your Life Tour!

www.IMAGESFX.com                        702.844.6055

7

THINK INSIDE THE BOX

MEDIA SERVERS

The Hippotizer MX Series provides 10-bit video playback for accurate color reproduction, 
supporting SMPTE 2110 and IPMX workflows, as well as easy system customization, and 
seamless delivery of large media and quality playback.

SEE THE US AT
tvONE BOOTH #3935 | ACT BOOTH #3943

TM

 © WWE

AS SEEN IN
AS SEEN IN

SELLING THE SPOTLIGHT



PL
SN

 M
K0

60
42

5

ONLINE
WEBSITE ADVERTISING

*NEW* Exclusive Bottom Footer Banner (728 x 90) — $2,000
Exclusive, non-rotating ad placement, available to a single advertiser. 
Banner appears as a fixed position, non-scrolling footer on all website pages. Single placement available.

*NEW* Exclusive Pushdown Banner (970 x 415) — $2,500
Exclusive, non-rotating ad placement, available to a single advertiser. 
Banner appears as pulldown advertisement on all website pages. 
Single placement available.

*NEW* Exclusive Company News Section! All your company’s news aggregated in one location. 
w/Brand Logo Homepage Highlight Button
Exclusive, non-rotating logo appears above navigation bar. Limited Availibility.  — $1,600

Exclusive Top Header Banner (728 x 90)  — $1,600
Exclusive, non-rotating ad placement, available to a single advertiser. 
Banner appears in the header on all website pages. Single placement available.

*NEW* Exclusive Page Head Banner (970 x 250)  — $2,000
Exclusive, non-rotating ad placement, available to a single advertiser. 
Banner appears below the navigation menu on all website pages. Single placement available.

Exclusive Banner (468 x 60) — $1,350
Exclusive, non-rotating ad placement, available to a limited number of advertisers. 
Banners appear inter-content on homepage, and above footer on all inner website pages. Multiple placements available.

Rotational Sidebar Banner (300 x 250) — $1,200
Non-exclusive, rotating ad placement. Banner appears in sidebar of all website pages. 
Multiple placements available, shared with other advertisers.

Exclusive Sidebar Banner (300 x 250) — $1,500
Exclusive, non-rotating ad placement, available to a limited number of advertisers. 
Banners appear in sidebar on all website pages. Multiple placements available.

* NEW* PLSN-TV Video Feature – $1,750
LIMITED AVAILABILITY
No better way to have your company’s video visible to the industry than having it on PLSN.com! 
Video playlist appears strategically right under the homepage news section.

*NEW* Exclusive Sidebar Banner (300 x 600)  — $1,750
Exclusive, non-rotating ad placement, available to a limited number of advertisers. 
Banner appears in sidebar on all website pages. Multiple placements available.

WEB BANNER SPECS
Acceptable Formats: jpg, png, gif. 

Size Requirements:
	 •  Max K-Size (kB): 300 total per image

•  Animation ok within max k-size limit. No audio.
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NEWSLETTER
NEWSLETTER ADVERTISING

NEWSLETTER SPECS
Acceptable Formats: .jpg, .gif
Size requirements: around 200K
No Flash, and all newsletter spots are 
EXCLUSIVE.

468x60 EXCLUSIVE PAGE FOLD
$1,250/month
Subject to availability.

CUSTOM E-MAIL BLAST................................................................................ $1,600/per email blast

This is the best way to deliver your “personalized message” straight to the desks of the decision- 
makers throughout the entire visual presentation industry. You have total control over the informa-
tion in the message (text, photos, etc.)…everything is focused on you! This is sent in a HTML format 
and will link directly to any where on your website that you want. 

• This is great for a new product introduction, special programs, clients you have done work for 
or any other important information you want the market to know about your company. 

• Drive traffic to your web site

• You can also use it before a trade show to inform attendees what you will be exhibiting at your 
booth along with your booth number. You can invite attendees to contact you before the show 
to arrange a specific time (set an appointment) that works with their schedule to stop by your 
booth to discuss ways you can help them. When someone calls you before a show you can get 
detailed information on what they do and what their needs are so you are well prepared when 
they come to your booth for the arranged appointment…and that much closer to making a sale!

EXAMPLES OF CUSTOM E-BLASTS THAT OTHER CLIENTS HAVE DONE 
ARE AVAILABLE UPON REQUEST

SPEC NOTE: Pre-designed email (html) - provide html code in .txt or .html file. Please be sure to use 
absolute, full paths to images and links.

•	 All styling is inline (no css or styling in header)

•	 Do not include scripting of any sort (i.e., no javascript)

•	 Table-based layouts will provide the most consistent display 
	 for all email clients and programs

•	 Design for a width of 600 pixels wide. There is no restriction on height 
	 using this option.

If you are using Mailchimp to design your campaigns, please save your email blast as a template and 
share it with the address wvanyo@timelesscom.com

E-BLASTS

CREATIVE BRANDING

EMAIL ADVERTISING

ADVERTISING

•	 BELLY BANDS

•	 INSERTS

•	 ADVERTORIALS

•	 POLY-BAG

•	 GATE FOLDS

•	 BELLY BAND DELUXE SPREADS

FOLLOWUP SURVEY................................................................................................................................................ $850

Five-question survey sent out to respondents of your orginal blast

Looking for a unique way for FOH readers to remember you?  

Ask your sales rep for a quote today!

160x160 EXCLUSIVE SIDEBAR 
$950/month
Stacking order may alternate.

468x60 HEADER EXCLUSIVE
$1,500/month
Subject to availability.

VIDEO INSERT/ 
VIDEO OF THE WEEK 
$1,600/month
Subject to availability.

160x160 
EXCLUSIVE 
SIDEBAR

468x60  HEADER PAGE FOLD

468x60  HEADER EXCLUSIVE
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STAND OUT IN PRODUCTS OR BUYERSGUIDE

••	 Twice as big as normal
••	 Placed prominently on the page
••	 Includes client logo
••	 Includes 250-word paragraph
••	 Includes Contact info – Phone and URL

BUYERSGUIDE / DATA DISTRIBUTION

The Titan Net Switch (TNS) is a network switch specifically designed for connecting up 
lighting networks for when reliability counts. The Optical TNS is perfect for connecting FOH 
to stage using Cat5E Ethernet cables for distances under 100m, and an Optical input for fiber 
connections over distances exceeding 100m. The 1 Gigabyte network switch also features a 
built in UPS to ensure the stability and resilience of your show setup. The Optical TNS is ideal 
for connecting FOH to stage over large distances. Other product features include: six ether-
CON outlets with status indication above the outlet for easy status checking, and an integrat-
ed LCD display for easy configuration and status reporting.

Introducing the GeNetix GN5 by ChamSys, 
the ultimate tool for lighting designers. 
This versatile PoE or mains-powered 
5-port Ethernet-DMX Node (supporting: 
Art-Net, sACN, RDM) is perfect for your 
floor package data distribution, while 
its ability to take Timecode (LTC or MIDI) 
and MIDI Notes locally on stage ensures 
seamless integration with your lighting 
network, easily sending Timecode or MIDI Notes back to your console for precise triggering, 
enhancing your live show’s synchronization. The GN5 also unlocks up to two MagicQ instanc-
es making it an ideal backup system for touring pros. Equally suited for installations, the GN5 
can act as a 10-scene gateway and comes with 19” rack ears, an M12 receiver, and a DIN rail 
mount, ensuring it fits seamlessly into any deployment.

Multiverse® Vero Transceiver brings the advanced 
features of the Multiverse wireless DMX/RDM system to 
outdoor installations. The Multiverse Vero Transceiver is 
housed in a NEMA 4 / IP66 package that provides pro-
tection from the outdoor elements. Its internal backlit 
LCD display simplifies setup and gives feedback on 
system performance. Each unit comes with a dual band 
2.5dBi Outdoor Omni-directional Antenna. Multiverse 
Vero Transceiver is available in two types: The Multiverse 
Vero Transceiver 900MHz/2.4GHz contains two radios, 
2.4GHz (for worldwide use) and 900MHz (for use in the 
Americas only), which allows the user to select which 
radio band to use via the Multiverse SHoW ID. The Multi-
verse Vero Transceiver 2.4GHz (P/N 7400-5903) contains a 2.4GHz radio for use worldwide.

The 124 is a four output DMX splitter 
that also supports the RDM protocol. 
It is available with 3 pin XLR (model 
124-3), 5 pin XLR (model 124-5), or 
RJ-45 (model 124-RJ) connectors. Each 
output features its own driver circuit, 
ensuring a problem on one output 
will not affect the other outputs. The 
four outputs share a common (pin 
1s are tied together). The input is 
completely isolated from the outputs 
(there are no electrical connections 
between any of the input pins and any 
of the output pins).

Response Mk2 DMX Gateways 
provide DMX and RDM data 
distribution, taking advantage 
of the reliability and interop-
erability of industry-standard 
protocols such as ANSI E1.31 
(sACN) and ANSI E1.20 (RDM) 
using standard Ethernet ca-
bling and infrastructure. The two- and four-port models of Response Mk2 DMX Gateways also 
feature NFC configuration. A simple tap from a mobile device running the ETC Set Light app 
on Android or iOS allows users to retrieve a gateway’s current configuration, edit it in the app, 
then effortlessly update the gateway’s settings with another tap—even while the gateway 
is powered off! For the security-minded, NFC configuration can be disabled on a per-device 
basis using ETC’s Concert application on Mac or PC.

The ADJ Lighting RDM XS8 is a versatile and compact solution for streamlined DMX512 
and RDM signal distribution. Designed for seamless integration into your lighting setup, 
this data splitter ensures reliable and convenient installation into a 19” rack mount cabinet. 
Its slim one rack configuration includes one indoor 5-pin XLR input, one indoor 5-pin XLR 
thru, eight indoor 5-pin XLR outputs, plus a Link Out Termination Switch and a DMX/RDM 
Protocol Switch. The unit, which has an IP20 rating, measures 6” long x 19” wide, x 1.73” high 
and weighs 4.87 lbs.

www.avolites.com

www.chamsyslighting.com

www.citytheatrical.com

www.dfd.com

www.etcconnect.comwww.adj.com

Avolites Ltd: Titan Net Switch

ChamSys: GeNetix GN5

Doug Fleenor Design: 124 DMX Splitter

ETC: Response Mk2 DMX GatewaysADJ Lighting: RDM XS8

City Theatrical: Multiverse® Vero Transceiver
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IP65 Luminaires LED Fresnels & PARs Lasers Batten Striplights
Moving Head Wash 

Luminaires
Projectors Film & TV Lighting

Hybrid LED 
Strobe / Wash

Atmospherics / SFX LED Video Panels LED Ellipsodials
Moving Head 

Profile Luminaires
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PLSN Products & Buyers Guides are among the most highly read sections of the magazine. 
Now you can make your product STANDOUT in print & NOW ONLINE!

Features include:
	 •	 Placed prominently on the PLSN.com home page
	 •	 Includes large product image
	 •	 Includes 250-word paragraph
	 •	 Includes a lead-generating pop-up button with user-submitted 
		  contact information sent directly to an email address of your choice.

YOUR 
PRODUCT 

HERE

*NEW*
ONLINE PRODUCT OF THE MONTH  — $750

SPECIAL PRINT OFFER  — $999


